ROBERTO AVILA

ROBERTODIDTHIS.COM




‘True team leader & marketing innovator’

Brian Stick
VP of Sales & Marketing, Sunflower Vegetable QOils, Inc.

'EXCELLENT PRESENTATIONS

Ron Stroup
VP Sales, Tata Global Beverages

‘Extremely dedicated with real loyalty &
passion for his work’ isa aen

Associate Director, World Peace Foundation/Tufts University

‘ORGANIZED & HARDWORKING'

Ruby Stone
Founder & CEQO, Stone Media Consulting

‘Excellent design & communication

- )
3k| I |S Cathy Kolumbus
Director of Brand Marketing, Straus Family Creamery

‘GREATIVE THINKER

Cate de Cossy
Owner, SpiritThroughout Publishing and Artistry

‘Maintains enthusiasm for his work
even In times of high pressure’ .. roxingror

Financial Advisor, Edward Jones

‘Id give up BACON to work
with ROBERTO again’

Matthew Klingensmith
Product Manager, WorldPantry.com

INTENSE POSITIVE ENERGY’

Cindy Galvan-Moore
Graphic Designer, Sinclair

‘Inspired by crafting stories that matter
& designing emotional experiences’

Anna Duran Rosell
Senior Brand Manager, Columbus Craft Meats

‘HIS IDEAS & VISION ‘OouTSIDE
CREATE PRODUCTS THAT the box
ARE CONSISTENT WINNERS IDEAS’

Craig Grantham Rudy Placencia

Founder / Principal, PeopleMovers, LLC VP Sales & Marketing,
Touchstone Pistachio Co.

'ENGAGING & CHARISMATIC

Jacob S. Shafer
Director of Development, Meals on Wheels of the Monterey Peninsula



if at first
the idea is
not absurd,
then there
is no hope
for it.

—ALBERT EINSTEIN

INDUSTRIAL DESIGN odwalla j lece ; i
NEW PRODUCT DEVELOPMENT sta
3. REBRANDING cara‘mia
| FOODSERVICE borges usa :

50 PROJECTS many brands. '

BRAND REDESIGN fresh Ieaf farms

' _ INNOVATION nourlsh bowls

MARKETING PLAN nourishbowls™

' NEW PRODUCT DEVELOPMENT marlanl

INNOVATION mariani frwt chlps

~CREATIVE DIRECTION good earth _
._ DESIGN G MARKETING branding |dent|t1es |

50 BRANDS 1 TOUCHED and Iove '

| THINGS I COI.I.ECT and admlre ) &

BOOKS I READ and you should too ;

i ROBERTO BY THE NUMBERS ###
38 71 OUESTIONS W|th roberto -



* projects *

mMmany brands

ROBERTO AVILA

creative | design | marketing
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INDUSTRIAL U:=0l6N *» nourishing the body whole «

NO MUMDO juMbo.
odwalla

JUICE FOR HUMANS

rior to its sale to the Coca-Cola com-
Ppany, Odwalla was a pioneer in the
premium juice category. Odwalla ap- =
proached me with a wish to have a propri- 2 SUPER PROTEIN. 1t
etary HDPE bottle for their line of juices C temee
and smoothies.

juice for the rising sun

| worked on the industrial design for the
Odwalla bottle to make it hand friendly
to an array of different hand jsizes, across
generations of consumers.

=

The company’s success in the market
place, and especially in the natural trade,
gave way to the Coca-Cola acquisition
in 2001.
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SCOPE OF WORK

¢ Industrial Design
e |[deation
e Prototyping

8 e Modeling | o
e CAD -




UEVELUPMENT
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he Star brand was founded

in 1898 by the Giurlani fam-

ily and acquired in 1995 by
the Borges Mediterranean Group
out of Spain. Star Olive Oil and
Specialty Vinegar are the number
one selling brands in the Western
U.S., and leading category brands
in total U.S.
As the Director of Marketing for
Borges USA, | was in charge of
developing the launch of 45+ new
products in a four year time span,
for grocery, club, mass merchan-
diser and foodservice channels.
Borges USA markets 4 leading
brands of specialty Mediterra-
nean food products in 4 channels.

e Brand Strategy

e New Product Development
¢ Innovation

e Packaging Design

e Marketing Plan/Campaigns
e Supplier Management

e Trade Shows

e Website Development

e Social Media

* star shines bright x

100% olive oll. nothing else

FLAVOR
adds authentic Mediterranean
flavor to your dishes

ORIGINAL
PURE
YE BIL

: PRI B o |

ORIGINAL PURE
best for sautéing,
roasting and grilling

#1 BRAND
in California where it was
founded in SFin 1898

* CERTIFIED ORGANIC EVOO % * ORIGINAL PURE OLIVE OIL *

EXTRA LIGHT
ideal for baking, pan
frying and deep frying

EXTRA VIRGIN
100% olive oil, nothing else

HEALTHY
rich in monounsaturated fats !
promoting good HDL B8 EXTRA
* carh, gluten, trans fat, sodium e i -'_I ey | i —rr—ill LIGHT
and cholesterol FREE - e

USAGE
versafile for all

eating occasions * EXTRA LIGHT TASTING OLIVE OIL *

* PARTNERSHIP EVOO *

.undergoes strict quality tests

e

* STAR LINE OF EXTRA VIRGIN OLIVE OILS GLASS, PET & TIN %



€VOOS

Made of fresh pressed olives with
a rich fruity taste and peppery
finish. There is no finer olive oil to
use with your freshest foods and in
recipes where its deliciously robust
flavor will enhance the overall taste
of your dish.

starfinefoods.com
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EXTRA VIRGIN

starfinefoods.com

OLNVEOL

NEW PRODUCT
JEVELOPMENT & BRANDING

OLIVE OILS

ferranadria

elBullirestaurante

PHOTOGRAPHIC IMAGES
provided by consumers & rotated
on a quarterly basis

% CALIFORNIA EVOOS FROM SAN JOAQUIN VALLEY *

PICUAL

strong flavor
complements beef &
lamb dishes

HOJIBLANCA
best for poultry & fish
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EXTRA

VIRGIN
OLIVE Oll

EXTRA L. § OLVEOL
VIRGIN - ‘
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EGETABLES
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ARBEQUINA
ideal for salads & vegetables

-_— - ON-THE-GO
- pre-portioned
Q convenient packs

Liaison with company’s Global
Marketing & Innovation teams
at HQ in Spain, and with other
subsidiaries in Russia, France,
Tunisia, India, and Brazil.

incle-Serve Packs

tnaigrelle




NEW PRODUCT Dt VELOPMENT &
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* MADE WITH OLIVE OIL TO ENHANCE YOUR DISHES *

Salads . ' Salads
Cheesecake __ Desserts
larts / Ice cream

* BALSAMIC GLAZES FOR A DELICIOUS GOURMET TOUCH x

starfinefoods.com

SRANDING

COOKING OILS

SINE

for
Salads, Pasia

Seafood, Chicken

" Fruit, Vegetables

H.&T[.' RAL

CRICE

IALIAN KITCHER WinEGHR .
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Rep
WINE
VINEGAR
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LS * FARMER'S MARKET SPANISH OLIVES %



* from ferran’s imagination

damn good Chef’s oill
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Signature Series created by Ferran Adria to pair with food



PRINT MEDIA CAMPAIGNS
100% OLIVE OIL NOTHING ELSE™

PRINT MEDIA CAMPAIGN ADS

v®de D

CONSUMER MEDIA 100% OLIVE O1L. NOTHLKG ELSE' TRADE MEDIA
wicle CARAMIA
CAMPAIGN: EDUCATIONAL CAMPAIGN Lasco O CAMPAIGN: FCARAMIA
T e : e
) s s &Y== mwm STAR We produce
e Underscores Sunset Magazine . e PRS- KNOW? % OLIVEOIL. - G We produce
2 : - - == , « Po i
STAR's dedication & San Francisco & Sacramento e ,;ﬂﬂ'ﬁ"ﬂ ﬁ);ﬁ‘ff:ﬂ::t; ‘ﬂiﬁf; - . GIDCEW HEﬂdqua rters
to quality lssues: May & June e weC : 1a’s strong sales lssue: June
‘ Combined Circ.: 1,300,000 " = in produce
e SR mes — -
* Commioucaies « Los Angeles fos Anacles Gmes e THE m OF YOUR
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_ﬁ-‘lr HH.’ lel.’l.’ f_]j?t’S News papers e === | ol thf I{f{?b?} coast .:ﬂ . GrUCEI"\I' Hﬂ.adqua rters
of olive oil for olive o — Issues: April, June, August,
- « San Francisco Chranicle — October, December, —-II
. S . |ssues: 4/19, 4/26, 5/10 ™ - 0 lanuary & April 2016 wwem CaraMinPiodicis com  @O@
* Reinforces STAR's Combined Cire.: 1,205,000 45 tﬁ?&;}:ﬁﬁ HEEse o s
F.?I"]"I Elﬁg’l‘- ',-_ﬁ.l'-'-”ff.hjli . L Angﬂles Times STAR ULNE m Fr f,[pp L‘ff ]”f”-;i * Fopodand Beqerage
tn 1898 in Issues: 4/25, 5/9, 5/16 ME G ote T - Issue: May
San Francisco Combined Circ.; 2,070,000 B e —y
= o DD I port
N 0 | Portion Packs
Encourges = SAVER 1 FLAVORS el
consumiers ko use _ : ¥
- -~ — : - | Issue: Jul
staRmdcare [l OF SULLIER CANIPALE y
Mia products for ] ;
; Sunset Magazine ~
salad dressings 8 ° @ &
rrmi_‘ sumner _ ‘lv;is;:fzjr:nsetates (13) ¢ SuperaietNews
i Circulation: 140,000 lssues: July, Octaber,
November, (4 dates TBD
. Natlnnwlide : priorto 5/31/16)
Issue: July s ) )
Circulation: 1,025,000 = | 8 %@R@ES * Produce Trade Publications
* . et E Issues: TBD
__r_ af’ Central Valley Magazine  w 'M{i“ﬂi‘“* i
- % Wi {Hi -. . .__--.---. Hap T
A1[cna(eon i - = : —
ITG-RO‘I:I‘P * Central Valley Magazine . _Z;H mﬁ-ﬁaﬂaf Publication Ad size Apr May Jun Jul Aug Oct Nov Dec
EOVR Issue; July GROUP =
8 USA Circulation: 60,000 e ——— Sunset No. Cal edition % page e o
mameey 0 Q00 o TR ) sdee Borges USA Sunset SoCal edition % page °
tel: 559,498 2000 » Central Valley Flavors Star Fine Foods o SunsetWestern full page ]
B00.694.4872 lssue:Naovember tel: 5554982900 W Sunset Nationwide full page E
2680 W. Shaw Lane Circulation: 120,000 ﬁﬁgﬁf:?ine % % San Francisco Chronicle % page . e
Fresno, CA 93711 Frﬁnu;,f:ﬁ. 93711 — v I.I:IS ?iﬂE'ElEiS_ Times % page L 2 L]
Sean for mare info Newspapers — % Bay Area News Group % page [ ] e @
Scan for more info L O Los Angeles News Group % page e o @
+ Bay Area News Group (4) ] Central Valley Flavors full page ™ ®
lssues: 5/24, 6/14, 7/5 =T
Combined Circ.: 2,500,000 ol Apr May Jun Jul Aug Oct Nov Dec lan Apr
| (©) w Supermarket News ¥ page » 1) L
S * Los Angeles News Group (9 O Grocery Headguarters fullpage o L) [ ] [} 2 e @
StarFinelF m
AT NN lssues: 5/24, 5/31, 6/14, 6/21, 7/5 W Sxarkinat cods. o & Food and Beverage full page 2
n y @ & B Combined Circ.: 5,490,000 " Pizza Taday full page ®



FIGHT
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LIVES

STAR & Cara Mia are
proud partners of
Susan G. Komen®
and their mission to
save livesand

end breast cancer
forever. With onein
eightwomenin the
United States
developing breast
cancerin her lifetime,
it is important that we
allstand together

to fulfill Komen's
promise.

In 2016, Barges USA
will donate $60,000
toSusan G. Komen
regardless of sales.

Trfomaional
~gBour
Borges USA
Star Fine Foods
te:559: 498 2900
B800.694 4872
2680'W. Shaw Lane
Fresno, Ca 83711

Scan for mare info

IN-STORE

MEDIA

Breast Cancer Awareness

RETAILERS

v
v

Campaign . . STAR & CARA MIA ARE PROUD TO SPONSOR SGK -

Participating products:

STAR Extra Virgin Olive Oil 500ml
(Glass and PET)

STAR Red Wine Vinegar 12 oz

STAR Balsamic Vinegar 8.5 oz.

Cara Mia Marinated Artichokes

Prepack Display Shippers:
24/500m| of STAR olive oil and
48/6.5 oz of Cara Mia Marinated
Artichokes will be available to
generate impulse purchases.

PRESS RELEASE

£

WEBSITE

£

SOCIAL MEDIA

® STAR and Cara Mia will feature our

West/Southwest region

Central Valley:

STAR and Cara Mia will pitch to local
media, TV, newspapers & morning
shows for coverage of our partnership.

b S Womenileal;

- _._u" Health  Beauty sty

STAR and Cara Mia will have a
dedicated page for consumers
to learn more about SGK, breast
cancer and our sponsorship.

GET MORE PROTEIN
I I QAT A

partnership on these platforms: ﬂﬂ ®

STAR will be launching a Love Love campaign
beginning in August, which encourages
consumers to take care of themselves & thelr
loved ones by incorporating healthy products
like STAR's into their diet. STAR will utilize the
reach of this campaign to further promote
SCGHK & the fight against breast cancer by
creating & sharing an inspirational video of
an interview with- 5GHK survivors as well as
encouraging the use of #LoveloveSurvivors
on social media.

et
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PACKAGING DESIGN/OTHER CHANNELS

U-SHAPED TRAY
ideal for club trade

for easy reach

—2L EVOO
in PET bottle

P PRINTED SKIRT
; ST AR ! #El  vith usage suggestions
) - 'l . . 3 - — b A H i
| a¥e,,. ES
% f O ;’:g((,{ ':";j
il S G

PA.LLET STANDARD . ' Rep]ace butter

48-inches long by i ]

40 inches wide marga:‘me

* STAR 2L EVOO CLUB PALLET x v o e Ly
A
11 104 < 1.
Viow 112 cup + 1 T,
2 4 12 Tan 34 eiip J)

CONVERSION CHART

* that's a lot of o1l %

a whole lofl

BILLBOARD
signage for optimal
visibility in retail floor

METAL STRUCTURE
made for durability

CROSS MARKETING
listing all types of olive oil

CASTERS
for mobility in the
retail environment

* STAR RETAIL FLOOR SHELF RACK »



* displays in style * e Y

olives, oil, vinegar & artichokes E

-
PoTARS

oyl
St [N L[V

i

p S

LEMON
ETUEFED

. (UAEN a ASSORTED
m (T: California Style™ ARTICHOKES
artichoke hearts i

6 %ﬁm
& VG N LOVE LOVE,

I, W Uil el s 34090
wSmLE Enen regartis o ks,

m:m Tirue fhem? .

ordoyos | (YE LJVE e

SITOLA | R O

, \' |

STAR OLIVES
IN-STORE
SHIPPER

g | (o gt aufrenlet) .

CARA MIA
PRODUCE SHIPPER

Do you love them?

Or doyoy | [
("8 '

SR EXTRA VG STAR)
THOSE YOU 7
| LOVE LOVE.

& LUVE themy?

L AR 2 4
Do you love the yfflﬁ
Orda - m?
T duBﬂu LDVE LUVE them'l'l ﬂ;?‘ - 1

PAIR w:'l'u)"
OLIVE OIL Allire gy

Shipper header

Vintage tins for Star's
120th Anniversary

SPECIALTY VINEGARS
FROM THE MEDITERRANEAN

STAR EVOO
ENDCAP SHIPPER LIMITED EDITION STAR VINTAGE TINS

CAUSAL MARKETING PROMOTIONAL SHIPPER



* veggies 1n a jar x

spiced & marinaded

BRANDING

e

e . =\ ooooooooo : e . _T' - o [
c&&lé}iﬂzl i )
CALIFORNIA STYLE | COCOCEEEED _ 3 B B’ e
he Cara Mia brand was es-
tablished by the Artichoke
Industries Co-op in Castro-

ville, the “artichoke capital of the
world,” in California in 1955.

* ORGANIC * * BALSAMIC *
EXTRA VIRGIN VINEGAR

OLIVEOIL  ........c..uenn.

Cara Mia is the #1 selling brand of
marinated artichoke hearts in gro-
cery stores in the United States.

* ASPARAGUS %

In 2001 Borges USA, part of the R ER————— MARINATED

Borges Mediterranean  Group, xROULO X h‘

acquired Cara Mia and its propri- GRILLED l

etary spice marinade recipe. L &= LS SR S SH SR : : i * ARTICHOKE *

Sugar Frae « Gluten Free « Cholesterol Frae « Trans F

' SALAD

| headed the redesign of this clas-
sic west coast brand and intro-

duced new products to expand its C_ARQMIA ' .- 3 T St e e 6 6 0 6 8 &

portfolio of California & Mediter- — = ASSORTED :

. California Style™ ARTICHOKES
artichoke hearts N Ne s R
MiA = ==
lact .i L

ranean products for grocery, mass
and club channels. '

SCOPE OF WORK

e ReBranding Strategy

e New Product Development
e Packaging Design | , :
A Marketing Plan o 4 | e R R ERLERREEE
e Trade Shows P RV Y :
e Website Development
e Social Media

l MARINATED ' f ] ™
| Aichoke Hear |

T Rulifermin Siph
SEPWT g = e, Ll

#1
MARINATED
ARTICHOKE

in US!

* SUN DRIED %
TOMATOES

* ARTICHOKES %

IN WATER, MARINATED,
& GRILLED * MUSHROOMS %

MARINATED

caramiaproducts.com



* specialty in your table x

OLIVE OIL

e VINEGAR i
GE S U . \ ‘EL@E:GES U
SINCE 1898 4 ’%méw@

WWW BORCESUSBAFOODEERYICE.COM

s the premier supplier of specialty food products throughout the Western United States, Borges USA
Foodservice is committed to providing superior quality, unparalleled customer service and unbeatable
value. | was in charge of the whole Borges USA Foodservice brand and marketing activities through- FREESTANDING POP TRADE SHOW DISPLAYS

out the USA, Canada and Mexico, ranging from customer presentations, new product development, market-

ing collaterial, trade show exhibits and website development.

M A ; ¥ 7 S Y,
ACIFIC CHOICE, % o | GIURLANI
!"—.1"3"-"'"""'" "vs-"""m?’ E N

\éaecmﬁy Foods. j the %c/ rerranearn &6&5&2@ %oa(sicy‘z%é Mediterranean

510



PREMIUM INGREDIENTS

GARNISH TRAY

As the premier supplier of specialty food products throughout the Western United States,

Borges USA Foodservice is committed to providing superior quality, unparalleled customer

service and unbeatable value. We have earned a widespread reputation for reliability

throughout the nation’s foodservice and bar supply Industries, enabling us to build

uniquely strong relationships with our customers - relationships based on mutual respect.

| PACTFIC CHOIGE
2680 West Shaw Lane e il 2680 West Shaw Lane
= = LEERE AL
Fresno, CA 93711 PRODUCT DESCRIPTION Cook WEISKT PAILEF FACK  PACKSIZE Fresno, CA 93711
tel: 559 498.2900 maraschine Cherries, Large, Plain, 425-475 count 92976 10043 150 Fl} £ 128 0. Plastic tel: 559.498.2900
800.604,4872 Maraschine Cherries, Large, Plain, 8figual Labe! §3976 000gH 180 114 13 1407, Glass 800604 4872
Marasching Cherries, Larges. Plain, #ogual Label 92976 00000 1.0 108 1z 18oz. Class
Marasching Cheries, Jumba, wiStem, 115260 tount 92476 0003 7P 34.0 52 [ 12 Gaflon (o 02.) Plastic
E E Marasching cherries, JUmbo, wiStem, 350-400 Coum 92576 ODO4R a0 AR ] 1 Galkon (15002} Plastic E E
1 Marasching Cherrles, Large, w/Stem, 350:400 COUNT (BerGrade) 82976 10045 37.0 a6 4 138 0z, Pastic x 1
7 Marasching Cherries, |umbo, wistem, 300-350 COUNT (RarGrade) 93976 10046 37.0 4B 4 128 0z, Plastic
Marasching Cherries, Colossal, w/Stem, 250-300 tount 029 7% 00047 410 4B I 1 Galton {15002 Mlastic

WWW.BORGESUSAFOODSERVICE.COAM

PACIFIC CHOICE

PRODUCT DESCRIPTION

Fimiento S1uffed Manzanilla Olives, 290-260, Bilingual Labse!

Fimlenio Stufled Queen Olives, 140-160
Bimiento Stuffed Queen Dlives, o160
Fimiento Stuffed Queen (Hives, 100-110
Pimiento Stuffed Queen (Mives, 100-110
Fimiento Stuffed Queen Olives, Bo-90
Fimiento Siuffed Queen Qlives, 70-80
Pitted Queen Olives, Bo-a0 (We Mmiento}
Carlic Stuffed Queen Ollves

Jalapefio Pepper Stuffed Queen Olives
Spanish Sliced Ripe Dlives

Spanish Ripe Olives, Large Pitted
Ptted Ripe ives

Sliced Ripe Olives

PRODUCT DESCRIPTION

Sliead Grean “Nacha® [alapefin Peppers
Artichoke Heams, Quartered, Marinated
Clive Juice for Dirty Martinis

Cockiail omions, 18-21 mm

Cockiafl Qnions. 2123 mm

Cocktall Onlons, 23-25 mm

imporied Goiden Pepperoncinl

Sliced Green Jalapeno Peppers

Spiced Pickled Asparagus Spears
Spiced Pliekled Asparagus Spears
Spiced Pickled Green Beans

Spiced Plckled Green Beans

Spiced Pickled Green Beans

/mported Nenparell Capers, 5.3 mm

UPL
CODE

92576 00SE
ra7h 00018
92976 00063
92576 0007
22376 00067
52475 D0GGD
G257k DO0SY
92376 00053
92676 00071
QFTH DOOTT
QIYTh 00064
ora7h noobg
gze7h o167
§2076 00166

WP
CODE
75210 63344
23300 00003
92976 00023
32976 00076
G296 000 J8
G976 0o
02076 poods
2976 00089
220760003 5
gag7t ooozd
22976 00037
43970 6o02g
G296 G040
92976 @195

CASE
WEIGHT
470
6.3
7.0
36.3
170
478
178
47.0
.l
9.1
1.5
44,5
a3
43t

CASE
FAL

SES)

LET

CASE
PACK
4
i

4

PACK SIZE

1 Gallon Glass
Fraz. DL
1Gallon Glass
Zioz. Or'w

1 Gallon Glass
1Gallon Glass
1Gallon Glass
1Gallon Class
1002, DLW
Tonz, O WL
#iaTin

#1oTin

45 oz, Foil Pouch
33 oz, Foil Pouch

.S}J’ ecial ( :} ; F‘)p ﬁ_{ 5=

CASE
WEIGHT

45.0
irae
13.5
B0
5.1
18,3
iq.e
0.0
i )
0.0
7.0
0.0
15.0
153

CASES/

&b
60
64
114
114
o
48
60
125
65
1720
70
54
7]

ET

CASE
PACE

PALCK SIZE

#5870

o5 oz, Glass {1/ Gallon)
rsoml(25.402.)
1602 Class
1602 Glass
320z Llass

1 Gallon Plastic
droPlastic
120z Glass

24 0z, filass
1202 Class
2oz Glass
1f2Gatlon Glass
3202, Class

WWW. BORGESUSAFOCODSERVICE.COM
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FRESHEFARMSW from the salad bow! oUhe WO

PRODUCT REDESIGN & REBRANDING

resh Leaf Farms previously was positioned redesign increased retail distribution with US
as a Simply Single line. | took on the chal- and Canadian customers with an 18-day shelf
lenge of not only redesigning this retail line, life with a superior quality product and packag-
but give it product improvements that would ing, with increased velocity as compared with
differentiate it from current branded and pri- the its previous skus and competitors.
vate label whole leaf offerings. The successful Y

SCOPE OF WORK

e ReBranding Strategy
e New Product Development .-
e Innovation
e RePackaging Design
e |[dentity Development

READY WHEN YOU ARE * Trade Shows

Use whole in sandwiches, burgers or e Su ppher Management

wraps. Chop or tear for salads or use .

as a wrap in place of buns or fortillas. e Website Development
Ready when you are—washed and

ready fo use convenience.

SWEET LIKE GREEN LEAF
Crunchy like iceberg. A perfect round
leaf for burgers, sandwiches and lettuce
wraps. These fresh, sweet leaves have
the crunchy texture of iceberg lettuce
with the upscale, frilly appearance of
green leaf.

WASHED AND READY gy LR ST R . w M e -
Chop or tear for salads or use whole in Ny bls U D N = o ii V
sandwiches, burgers or wraps. Shred , d . 8 L r 4 N " % G i .ﬁ-i"'i"-.'!‘_ P
and top tacos, burritos or tostadas. L4 b i g ' T ey 5 . . | g

Ready when you are~washed and . £ oS ; - g, S 2ol 4 o a2
ready fo use convenience. Eis : ' = : T e

freshleaffarms.com

BEFORE REDESIGN



NNOVATION

- "
FRE[SH VEGGIES IN A BdWL!

an industry leading, third-gener-

tion supplier of premium  fresh
vegetables, headquartered in Salinas,
California. |
| was tasked to develop, design and
launch a new line of warm veggie
bowls under the new Nourish Bowls™
brand. The positioning was simPIe: a
delicious single-serve warm meal with
fresh| veggies, ;‘grain & sauce ready in
3-4 minutes.
Mann’s Nourish Bowls created a new
category within specialty vegetables
and proved td] be Mann’s most suc-
cessful new product launch in its 78
year history, leading to Mann Packing’s
sale to Del Monte Fresh in 2018.|

Combine Cover & Heat
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* nourish to flourish x __

N just 5 minutes

first hot fresh veggie meal
introduced nationally in U.S. in
the produce department

SCOPE OF WORK/

o BranJ:iing Strategy

e New Product Development
o InnoYation |

e Packaging Design

e |[dentity Development

e Marketing Plan/Campaigns
e Trade Shows | |

e Supplier Man‘agement

e Website Development

¢ Social Media

Packed with

A delicious
/' single-serve warm
meal with fresh
vegetables, grains &
sauce ready in
3 minutes

' .—h@ﬁ'mfabm
SAHCE: 15 FL 0D

\WONTEREY Rigo,

70
R

%

Only
200-300
CALORIES

Mix & Nowurish per bowl!



print + online public relations

releases fo 100+ influencers 90““ 2F S4ip

targeted 100 food editors at
major print publications

marketing
plan

Mmmmm...

These look IO*S’ Oh my Gosh! = =
YUM-O! Love, Love, St T o

Love! .
Can’t wait . hit here!
pitched to 400+

blogger influencers \J

to try them!

retailers’ acceptances at 48,000+
points of distribution (PODs) in
year one in U.S. and Canada

51% of millennials definitely
would buy nourish bowls

9 Rt
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EADING
INNOVATION

RESPONSIBILITIES AS
DIRECTOR OF INNOVATION

ed the new product develop-
ment team/process from concept
through launch for Mann branded

items for the
retail, club and foodservice channels.

Developed and launched Nourish
Bowls™ creating a new veggie bowl
segment within specialty vegetables.

Initiated and fostered new supplier re-
lationships for packaging innovations,
ingredients, and others.

Negotiated new supplier contacts,
NDA, contracts, and costings.

Managed consumer research for new
product innovation concepts (focus
groups, online, surveys.)
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" NEW! SALAD TOPPERS

WITH PREMIUM DRIED FRUITS AND NUTS
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CREATIVE MIXES BURSTING wiTH FLAVOR
NEW PRODUCT DEVELOPMENT

ariani Packing Co. wanted to fur- salad toppers with unique fruits, nuts, and sea-
ther establish itself as a major in- sonings that could stand out and compete in a
novative produce player. This lead stagnant category full of “me-too” products.
them to introduce a new line of

GREAT ON SALADS..AND JUST ABOUT EVERYTHING ELSE!
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® SMOKY SOUTHWEST ,

«ERANBERRIES, HONEY ROASTED ALHCHS,
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INGREDIENTS: Diied Cronberties (Cin

Froduct of US4 and China.
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CRAMBERRIE S, ROASTED PECANS,
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SPICY APRICOT™
INGREDIENTS: Dried Cronberries (Cranberries, Suqur,
Sunflowar 0il), Driad Apecots (Apricots, Rica Hour, Sul-
fur Digwide ond/or Sodium Bisulfite [preservatives]),
Pecons, Pepitos (Pumpkin Seads, Conola 01, Salt),
Het Honey BT Rub {Sugar, Haney Powder I'Hml'rf',

h‘lulmdadrml Salt, Spices, Molosses Powder, Tomnto
Powder, [Inm] Onion, Dried Gulic, Motur| Flovors, (-
tic Acid, Silicon Diaxida, Caldum Stanrns )

Product of USA, South Africa, Maxico and Chino.
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TOPPER SHIPPER

9 (S = 81 Units = ITEM## 1331555
-5 Smoky Southwest; 2-s Sweel E. Tongy;
'5'--.J Howoiion BBG; 2-
| -cs Nuts & Cherries
18.38"L x 13.3"W x 40"H = 27.19 Ibs
(ube 5.67  Pallet 6 Tl x 1 Hi

14-Digit Case Code: 108 10031 76555 0
12-Digit Shipper UPC: 8 10031 76555 3



INNOVATION ~ x only ONE ingredient *
'" , n : 3 g ) . real fruit. nothing elsel

et FAMILY w05 ._ :

ONE CRUNCHY REAL FRUIT

elicious, crispy and craveably
Dcrunchy, Mariani Fruit Chips are

made with just ONE ingredient:
real fruit. No added sugar, preserva-
tives, stabilizers or oils.
As Innovation Manager | was in charge
of developing a new line of Fruit Chips
that incorporated USDA patented
technology for drying fruits. Working
alongside food+tech agency Treasure8,
Mariani introduced a 2-sku new line of

Mango and Pineapple Chips in Retail
US and eCommerce.

product of
Mexico

made from

REAL fruit 57 - FAMILY - 1906

Mango Chips

Fal

/ GLUTEN | ‘/
PRESIE\F!NSI'IVES F R E E/ INGR JDIEry

ONLY ONE INGREDIENT

mariani.com

just real, whole, naturally sweet fruit

crispy & crunchy



_ * from the GOOPEART
D‘REC—HON y paic . ORGANIC and the fields of five continents

ILLUSTRATIONS

SWEET & SPICY BY CATHIE BLECK _— | N 100K

ood Earth Teas ini-

tially introduced their

line of specialty teas
to the health & natural trade
in the 1980’s. Currently in
the top 10 specialty tea com-
panies in the US, Good Earth
was long due for a brand re-
design.

i DRINK *

%

."

Good Earth in house design
& marketing dept., under my
leadership, undertook the
design of over 60 skus + all
the pertinent components,
including packaging, pop
displays, trade show booth,
consumer ad materials, trade
campaigns, and a new web-
site. Good Earth was then
acquired by Tetley Tea UK in
20089.

SCOPE OF WORK

¢ Branding Strategy
e New Products

¢ Innovation

e Packaging Design
e Marketing Plan/Campaigns % '

~f ‘)

—

HDv7a08

e Marketing Collateral A

e Strategic Partnerships ?JE \

e Trade Shows A

e Supplier Management e ; o =

. Wet.)site D(?velopment/__ (?{lﬁ:{';: . ..al;"u\ “he‘-‘ﬂffea

- sl el d  * CONCEPT WEBSITE % S\.\l{e}:g&\;\}t;g ‘ . Mo &
o2 e 8T SR rea S — * T-BAG DESIGNS PARTNERSHIP *

* TEA SHIPPER * e BERFY

' SOUTH AFRICA
le R = ¥ SUPERFRUIT TEAS
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QUESTIONS

A%

What is it that you really do?

What's your personal brand like?
Most challenging factor for designers?
What's your favorite beverage?
What's your favorite color?

What type of books do you read?

How do you want to be remembered?
Are you social?
What's your next project?

What will you do now?
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